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FIA ACTION FOR ROAD SAFETY LOGO GUIDELINES

THE CAMPAIGN

The FIA and its member clubs have led the fight for improved
road safety for over 100 years and while vast improvements
have been made, the battle goes on.

Today the FIA is renewing its determination to win this fight, with
the launch of a new global campaign - FIA Action for Road Safety.

In your hands, as member clubs and stakeholders, this campaign,
which supports the UN's Decade of Action, can reach millions around
the world and ultimately can help make road safety a reality for all.

FIA ACTION FOR ROAD SAFETY
IT'S TIME TO TAKE ACTION
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HOW TO TAKE ACTION

The FIA Action for Road Safety logo is available to use by Official Supporters as there
IS no direct association implied between supporter’'s own corporate partners and the
AFRS logo. Broadly, the organisations free to use the logo fall into two main categories:

FIA Member Clubs Sport Stakeholders

Member Clubs can become Official Supporters of the This category includes teams, drivers and organisers
campaign and are free to use the FIA Action For Road Safety throughout affiliated motorsport. The instant media
logo and associated materials across all their communication exposure afforded by motorsport is a key ingredient in
platforms. getting the message of AFRS to as wide an audience as

possible. The publicity surrounding your event can be used
to endorse the campaign and its goals, with you or your sport
acting as a high-profile ambassador for the campaign.

« Corporate companies can also associate themselves to the campaign as Official Partners.
Any interested parties should liaise with FIA Marketing Department for further details.

e Full terms of use are available on the FIA Action for Road Safety website.
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THE LOGO

The FIA Action for Road Safety logo mark is the
most important visual device for promoting the

campaign message. The logo combines a crossroads

graphic of a track and road, which represents the

FIA's commitment to improve safety on all roads ,

around the world. The logo has a bold message and, FO R ROA D S A F E TY

if used effectively, will help to build distinctive
communications for the campaign.

The primary logo is the colour version, which should
be used whenever possible. It uses the recognised
and trusted FIA brand colours gold and blue, to tie the
campaign visually to the association, and to help give
the campaign a professional and respected voice.

The elements of the logo have been specially
designed and composed to create a unique mark
and none of the elements should be altered or
changed in size within the logo.
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MONOCHROME LOGOS

If the full colour logo cannot be used, monochrome
logos can be used in white or black. The monochrome
logos should be used for printing where colour is not
possible to produce, or for use with special produc-
tion techniques. E.g. embossing or engraving.

€8 ACTION
FOR ROAD SAFETY

€A ACTION
FOR ROAD SAFETY

Mono Positive Logo
1 colour logo with
solid road and track
swoosh graphic.

Mono Reverse Logo
The reverse version
uses a keyline only

for race track to im-
prove logo balance.



FIA ACTION FOR ROAD SAFETY LOGO GUIDELINES

CLEAR SPACE & SIZING

Ensuring a blank space is kept around all brand
marks means that the FIA Action for Road Safety
identity is always clear and easy to identify. The
guide on the right shows the border exclusion size
that must be kept free of graphics, text and photo-
graphic details. This rule ensures the logo always
has space to breathe.

NB: The blank space is a minimum and should be
increased where possible and suitable.

The full AFRS logo should never be narrower than : :
3omm to ensure clear reproduction of the roads and e :
FIA icon. However, due to the nature of branding

various collateral for a campaign or project, a smaller

logo might be required. If this is the case, please

contact FIA communications who will find a suitable F%%E'&QETY ]10
solution and try to simplify the logo.

30
Always consider print processes before branding

an item with a small logo or icon and do test prints
whenever possible to check legibility and quality of
the brand mark before final production.
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COLOUR PALETTE

The AFRS logo uses the distinctive FIA colours of
blue and gold. The logo should be reproduced to the
preferred colour specification of special PANTONE
wherever possible, unless it is a single colour version.
If this cannot be achieved then the four colour
process (CMYK) version may be used.

PANTONE PANTONE PANTONE PANTONE
Pantone 281 Pantone 873 (Metallic)  Process Black -
CMYK CMYK CMYK CMYK
C 100 C 38 C 30 co
M 89 M 48 M 10 M 0
Y 31 Y 77 YO YO
K 30 K 14 K 100 K O
RGB RGB RGB RGB
RO R 149 R O R 255
G 38 G 19 GO G 255
B 99 B 76 B O B 255
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TYPOGRAPHY

An important element to creating and maintaining
a unique and strong visual identity for the AFRS
campaign is the use of a bold and characterful type-
face. We have chosen the font Klavika for its mix

of bold, modern forms yet approachable rounded

edges. Only this font should be used on campaign

|
communication materials as it plays an important
role in maintaining a consistent ‘look and feel’.

ENERGY.

Motivating change
and fighting for

SAFETY ON OUR ROADS.

10



CHAPTER 2

OPTIMUM USAGE




FIA ACTION FOR ROAD SAFETY LOGO GUIDELINES

OPTIMUM USAGE

A global impact for FIA Action for Road Safety requires global use of the campaign logo
and the FIA hopes that Partners and Supporters will use our campaign identity in a wide
variety of applications. Visibility is key to the success of AFRS and as such there are no
hard and fast rules governing logo placement. However, the following pages give examples
of optimum branding applications across a wide range of objects as a guide to how the
logo could best appear.
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MOTORSPORT OPTIMUM BRANDING - F1LIVERY
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MOTORSPORT OPTIMUM BRANDING - F1LIVERY
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MOTORSPORT OPTIMUM BRANDING - WRC LIVERY

Freiit

EURODATACAR




FIA ACTION FOR ROAD SAFETY LOGO GUIDELINES
MOTORSPORT OPTIMUM BRANDING - TRUCK LIVERY
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MOTORSPORT OPTIMUM BRANDING - TRUCK LIVERY

www.fia.com

_ GRMACTION

FORROAD SAFETY
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EVENT OPTIMUM BRANDING - BANNERS
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EVENT OPTIMUM BRANDING - ARCH

FiA ACTION
FOR ROAD SAFETY

' ‘-lnu‘—"" Hofone &)

M\lﬂ\Aﬂﬁ" =~ T e 3 5
LIRS o | —— F - g

-\..‘S'M‘




FIA ACTION FOR ROAD SAFETY LOGO GUIDELINES

ENVIRONMENT OPTIMUM BRANDING - MEDIA WALL

B
Carbon Green

V :oo'.

MARRUSS Carbon Green

SORO £iB ACTION
GRED] g AT
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ENVIRONMENT OPTIMUM BRANDING - DISPLAY STANDS
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PUBLICATION OPTIMUM BRANDING - IN-MOTION MAGAZINE

' SHARED VISION

APED MOTORSPORT ON THE ROCKS
FACES TUTE & FOUNDATION LATEST

THE FUTURE IS BUBBLE-SH

 NEW FACES, INSTITUTE & FO
¢ RACERS IN RAMALLA FEDERATION NEW F
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MEMBER CLUB ‘SUPPORTS’ LOGOS

FIA Member Clubs who want to show their
support the FIA Action for Road Safety Campaign
can use one of two logos which unite the Club
Member logo with the AFRS campaign mark.

The FIA strongly encourages the use of either

of the two Support logos by any Member Club
that wants to build a close visual association
with our global campaign and show their support
for promoting road safety around the world.

SUPPORTS

ACTION FOR
ROAD SAFETY

Supports Logo 1
The logos are shown opposite and both give clubs

the opportunity to combine their logo with the
AFRS Supports logo. With the two arrangements,
any style and shape of Club Member logo should
be able to be combined effectively with the

AFRS mark. The FIA must be contacted for prior
approval if you would like to use the Supports
logo elements in different arrangements for a
specific application. Please see the back page

of these guidelines for FIA contact details.

SUPPORTS

ACTION FOR
ROAD SAFETY

Supports Logo 2

24
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‘SUPPORTS’ LOGO EXAMPLES

SUPPORT LOGO 1- CLUB MEMBER EXAMPLE SUPPORT LOGO 2 - CLUB MEMBER EXAMPLE

@5 SUPPORTS (AAM) SUPPORTS

ACTION FOR

g\ﬁﬁl’é’%’ip"év S romosueery
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‘SUPPORTS’ LOGO ARRANGEMENT

SUPPORT LOGO 1- ARRANGEMENT & MAXIMUM SIZING

SUPPORTS

. { ___________________ N ACTION FOR
....... ROAD SAFETY

Maximum size
Member Club Logo

Bottom line of Member
Club logo must align
with top line of FIA icon.

SUPPORT LOGO 2 - ARRANGEMENT & MAXIMUM SIZING

ACTION FOR

: <‘ ROAD SAFETY

Maximum size
Member Club Logo

line of ‘SUPPORTS'.

Top line of Member Club
logo must align with top

26
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‘SUPPORTS’ LOGO EXAMPLE USAGE - WEBSITE

This example visual illustrates how the FIA
Action for Road Safety Supports logo can be
used on a Club Member website to show their
commitment to the campaign and act as a link
to AFRS articles, news and own webpage.

800

Welcome to CAA Public Affairs - Canadian Automobile Association | Association canadienne des automobilistes

[« [ » | [+ [@http://caa.ca/publicatfairs fpublic-affairs-e.cfm

¢ | {Q- Google

oM Apple Google Maps  YouTube Yahoo! Wikipedia News (413)r Popularv Designv

Public Affairs

Key Issues
Media Centre
Advocacy

Reports, Brochures and
Sub-sites

Contacts
Bike-Car Conference
Eco-Driving

Search

Interiors v v Artv

Insurance Member Savings Automotive Public Affairs

Public Affairs

Public Affairs is the hub that connects CAA
to its 5.4 million members.

As one Canada's most trusted, respected, and largest consumer-based organizations, we're
here to provide motorists, travellers, consumers, and decision-makers with the key
information they need about the issues that matter to them

Some of Public Affairs’ key focuses include:

= Senlor drivers;
Distracted driving;
Eco-driving;
Consumer issues;
Fuel efficiency;
School Safety;

« Infrastructure; and
= GasPrices

In addition, Public Affairs works actively to:
« Conduct public advocacy campaigns;
« Meetwith government and indusiry stakehalders;
= Speak with media representatives about our key issues; and,
« Relsase various reports, brochures, and sub-sites

We encourage and welcome your feedback, and we're here to answer any questions you
may have. Should you wish to contact us, you can do so here

Provincial Public Affairs Activities

Want to learn more about Public Affairs initiatives in your area? Please enter your postal
code or select from one of our nine CAA Clubs using the "Find your CAA Club” form at the top
right of this page.

News Releases

About CAA Frangais
Find Your CAA Club
Enter your postal code:

OR

Ssloct from a list of CAA Clubs

-~ Select Club - -
8 Remember my local Club

GO

+ Share L

|1 Subscribe to our RSS Feed

n Visitour YouTube Channel

= Follow us on Twiter
[warshow ]
e

consumers a comprehensive look

gecn | Driving Costs Brochure (2010)
-] CANs 2010 Driving Cests
brochure is designed to offer
atthe price of owning a vehicke in
Canada. mere
Gl

oSafety Event
To raise awareness about five
eSafety technologies, CAA
teamed up with the FIA
Foundation and Transport
Canada to hold an eSafety
Demonstration Event at Transport
Canadas test facilty in Bainvill,
Quebec on June 10, 2010,
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‘SUPPORTS’ LOGO EXAMPLE USAGE - BROCHURE

The FIA Action for Road Safety Supports logos
should be treated as a flexible tool that can be
used across a range of Member Club collateral to
get broad exposure for the AFRS global campaign.

Improving the Bike-Car
Relationship on Canada's Roads

Changing Lanes 7

@ SUPPORT
CANADIAN AUTOMOBILE ASSOCIATION < ERm

&mn SAFETY
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If you have any further questions about these guidelines, or about any marketing
material for the FIA Action for Road Safety, please use the contact details below:

NAOISE KING
COMMUNICATIONS OFFICER
EMAIL: nking@fia.com
PHONE: +33143125810

ADDRESS: FIA Communications. 8, Place de la Concorde, 75008, Paris, France WWW.FIA.COM



